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Product Brands

Iconic global brands that are 
shaping the industry

GLOBAL

LIXIL was created in 2011 through a merger of five of Japan’s 
most successful housing and building companies. 

We are now home to some of the most trusted global brands 
in our industry.

This unique portfolio allows us to meet the full range of 
consumer needs, as well as drive innovation.

Our ambition is to help people achieve “Good Living.”

For us, this means living spaces that 
improve your everyday life.

LIXIL WATER LIXIL HOUSING LIXIL BUILDING LIXIL KITCHENLIXIL WATER LIXIL HOUSING LIXIL BUILDING LIXIL KITCHENLIXIL WATER LIXIL HOUSING LIXIL BUILDING LIXIL KITCHENLIXIL Water LIXIL Housing LIXIL Building

Your desire is having an own dedicated and convenient space to relax.

LIXIL’s mission is delivering high-technology products and services to make better 
home a reality for you. 

Pioneering products to solve 
everyday challenges

LIXIL makes products that improve how we live, from shower toilets 
to baths, kitchen systems, windows, doors, building exteriors and 
interior furnishings. Combined with our housing and building-
related services, we are today meeting the demand for better 
homes in markets worldwide.

JAPAN SPECIALTIES
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Water technology

Key statistics (fye2019)

USD 7.5bn
Revenue

7.2% Core
earnings margin

INAX is a leading bathroom brand 
from Japan, manufacturing sanitary 
ware and artistic tiles. Its products 
combine Japanese thoughtfulness 
with human innovation and insightful 
design. Transforming the bathroom 
experience, INAX makes everyday life 
easier, healthier and more enjoyable, 
enabling everyone to live well.

COBRA, a homegrown brand that has 
become part of the life in South Africa, 
offers water products that leave a 
lasting impression.

RICHLLE is a kitchen brand offering 
technologies that make things easier 
for the consumer, all while providing 
attractive and coordinated design that 
makes cooking ever more enjoyable.

GROHE is a leading global brand for 
full bathroom solutions and kitchen 
fittings and has a total of over 6,000 
employees, 2,400 of which are based in 
Germany. GROHE has  been part of the 
LIXIL Group Corporation since 2014. As 
an international brand, GROHE pursues 
the brand values of technology, quality, 
design and sustainability, seeking to 
offer the “Pure Freude an Wasser”. 

SPAGE offers refined, stylish 
bathrooms that provide the “ultimate 
indulgence,” utilizing technological 
expertise in mastering the shape and 
flow of water.

Brings innovative, simple, desirable 
yet affordable sanitation solutions to 
consumers in areas without access to 
water and sewerage infrastructure.

American Standard innovates and 
creates products that improve everyday 
living and raise the standard of health, 
safety, and beauty in and around the 
bathroom and the kitchen.

JAXSON offers exquisitely designed 
and high-quality bathtubs, providing 
the satisfaction and joy of the ultimate 
comfortable bathing experience.

Fixture & Vanities

Bathroom Fittings

Kitchen Systems

Toilets

Bathing & Bath Systems Showers & Shower Systems

Smart Products

LIXIL makes attractive and purposefully designed 
bathroom and kitchen products. Its well-established 
global brands provide a full suite of products that 
respond to consumer needs, from the luxurious to the 
functional, all over the world.

Brands

Our products
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Housing technology

Window Sashes

Wooden Interior
Furnishing Materials

Interior Fabrics

Entrance Doors

Tiles

Exteriors

SUPPER WALL provides healthy, 
comfortable, and safe living through a 
construction method for homes which 
uses high thermal insulation panels.

KAWASHIMA SELKON provides textile 
products and services that inspire 
and delight customers around the 
world, all while constantly reimagining 
cultures to enrich society.

ASAHI TOSTEM coordinates a 
large range of exteriors to match 
a person’s tastes and personality, 
enhancing their lifestyle in their 
homes.

TOSTEM delivers doors and 
windows with thoroughly polished 
designs and technologies, adding 
a new level of comfort and 
satisfaction to the home.

INTERIO offers the joy of finding 
and coordinating interiors that 
match personal changing tastes and 
preferences, for those who want to 
always be true to their inner self.

EXSIOR provides products that extend 
the living room experience into 
garden spaces, where people can be 
themselves and enjoy a delightful time 
surrounded by nature.

LIXIL’s pioneering housing brands create window 
sashes, doors, exterior building materials, interior 
furnishing materials and fabrics that help make a 
better home a reality.

Brands

Our products

Key statistics (FYE2019)

USD 4.8bn
Revenue

3.8% Core
earnings margin
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Super Viva Home is a chain of large-scale home centers with an 

average sales floor area exceeding 10,000 square meters, while Viva 

Home is chain of community-based housing and lifestyle stores. 

These retail chains provide an extensive selection of products 

to create comfortable homes and enhance lifestyles, catering to 

professional and non-professional renovation needs.

Retail Business

LIXIL undertakes large building projects, engaging in every process from 
consulting, research, design and construction to maintenance. Through 
buildings that help to protect the environment and provide better spaces to live 
and work, we seek to improve quality of life in cities.

Key statistics (FYE2019)

USD 1.6bn
Revenue

4.4% Core
earnings margin

Key statistics (FYE2019)

USD 0.5bn
Revenue

6.0% Core
earnings margin

Provides totally coordinated 
housing and living related 
services that enhance the value 
of people’s homes to corporate 
clients as well as consumers.

Provides a broad range of 
support for safe and secure 
home building by conducting 
ground surveys, analyses, and 
building inspections.

Operates three nationwide 
homebuilding franchise 
chains Eyeful Home, FiACE 
Home, and GL Home.

Operates three nationwide 
homebuilding franchise 
chains Eyeful Home, FiACE 
Home, and GL Home.

Provides loan services 
including “Flat 35” long-
term fixed loans, and 
home insurance products

Operates as the Japanese 
headquarters of ERA Real 
Estate, a U.S. based real estate 
brokerage franchise operator 
that manages a network 
spanning across over 30 
countries and regions around 
the world.

Key statistics (FYE2019)

USD 256bn
Revenue

-% Core
earnings margin

Building Technology

Housing & Services Business
LIXIL offers broad-ranging dedicated services to enhance 
the value of people’s homes in Japan, from home 
construction and renovation, maintenance and inspection 
to real estate brokerage and financial services, providing 
comprehensive support for creating better homes.

LIXIL’s Distribution and Retail Business provides 
consumers with a unique array of housing and 
lifestyle-related products, materials, and services 
through its Super VIVA Home and VIVA Home stores 
in Japan. We offer an extensive lineup of products, 
including DIY merchandise for individuals who want to 
enjoy renovating their own homes, as well as materials 
and equipment for industry professionals, helping to 
make better homes a reality for everyone.
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LIXIL makes better homes a reality 
for everyone, everywhere
Every person on the planet dreams of a better home. LIXIL makes that possible with pioneering 
water and housing products.

Born in 2011 through the merger of five of Japan’s most successful building materials and 
housing companies, we draw on our Japanese heritage to create world-leading technology and 
high-quality products that transform homes. We make things that matter to all sorts of different 
people, to the many communities we are part of, and to sustainably support the world we live 
in. Today, our approach comes to life through some of the most trusted global brands in our 
industry, including INAX, GROHE, American Standard, and TOSTEM.

We are proud that our products touch the lives of more than a billion people every day, but 
believe we have the potential to still do so much more.

  LIXIL BRAND GUIDELINES 1.6  
RELEASE DATE: FEBRUARY 2018
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Though today’s LIXIL Corporation was only created in 2011, its Japanese 
heritage can be traced back to 1923, to the outskirts of Tokyo, when  
Kenjiro Ushioda laid the seeds of TOSTEM.

Together with his fellow-visionaries Chozaburo Ina (founder of INAX),  
Katsuo Shibasaki (founder of SUNWAVE Industries) and Hidenori  
Sugimoto (founder of TOEX), these four fathers ushered in an era of  
innovation and laid down the principles that would make LIXIL one of the  
most respected names in the Japanese building and housing industry. 

2.2 About LIXIL

OUR HERITAGE: JAPAN

OUR HERITAGE

3291 
BIRTH OF LIXIL

2011
TECHNOLOGY BUSINESSES

2015
LIXIL’S FUTURE

2020+

Established in 1923, TOSTEM is renowned  

for aluminum sash windows, entrance doors  

and other building materials.

LIXIL is introduced as the new group brand… The brand continues to move forward at pace with 
a renewed focus on innovation and technological 
leadership and a vision ‘to be the World’s most 
valued, innovative and trusted ‘Living Technology’ 
company by 2020’.

LIXIL commitment
We will be guided by our corporate 
philosophy, promise, and values.

LIXIL Core (Corporate Philosophy)

Brand Promise

“The Group’s superior products and services will contribute 
to improving people’s comfort and lifestyles”.

•  Human Centric Innovation – Creating innovations based 
on consumer-oriented perspectives.

•  Connected Expertise – Collaborating with global experts and 
specialists.

•  Beautiful Design – Pursuing functional and aesthetic design.
•  Reliable Quality – Ensuring reliable and high quality.
•  Responsible Approach – Contributing to the sustainable 

development of society.

  LIXIL BRAND GUIDELINES 1.6  RELEASE DATE: FEBRUARY 2018
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Everything we do is driven by our desire to bring better living solutions  
to the world today and to future generations. We do this by enhancing 
people’s living spaces through an approach that we call ‘Living Technology’.

Through our connected collaboration of internal and external experts,  
we focus on innovation that really makes the difference to people.

‘LIVING
TECHNOLOGY’

LINK TO  
GOOD LIVING

LIXIL’S AMBITION TO IMPROVE PEOPLE’S LIVING SPACES

HUMAN-CENTRIC INNOVATION

CONNECTED EXPERTISE

BEAUTIFUL DESIGN

RELIABLE QUALITY

RESPONSIBLE APPROACH

3.3 Our brand strategy

WHY LIXIL
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Solar Energy 
Systems

Construction 
Methods

Faucets 

Tiles

Toilets Bathtubs Kitchens

Smart Water 
Products

Garden RoomsHousing Exteriors Entrance Doors
Housing 
Interiors IoT Systems Windows

LIXIL in the home
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Next generation kitchen water system

Frameless window design

An easy and eco-friendly way to 
enjoy filtered and chilled still, 
medium and sparkling water 
straight from the kitchen faucet. 
This intelligent system helps to 
reduce CO2 emissions by more 
than 60% compared to the use of 
bottled water. 

Consisting of a single large glass 
door that slides open sideways, 
the frame is almost invisible from 
inside the room, creating a bright 
open space with a sense of direct 
connection between the inside and 
outside of the house.

Showerhead for low water pressure

Made for consumers living in areas with low water 
pressure, its design helps to increase water pressure and 
makes cleaning the inside of the shower head easy

Breathing tiles

ECOCARAT

Blue home

LW

Genie

An attractive ceramic wall tile that can help 
control humidity levels, reduce odors, and 
prevent the spread of mites and mold.

Constantly striving to 
perfect our craft

OVER 100 MANUFACTURING BASES:

We are driven by ‘Monozukuri’. 

More than just craftsmanship, Monozukuri 
encompasses the Japanese philosophy of 
consistently striving for perfection. We experiment 
and learn, bringing Monozukuri to life through our 
world-class design and manufacturing.

9 EMENA

43 JAPAN

13 AMERICAS

34 APAC

34 APAC

Design-Led Innovation
LIXIL makes things that matter—to all sorts of 
different people and to the world it is part of. 
Our global in-house design teams in Tokoname, 
Tokyo, New York, London, Düsseldorf and 
Bangkok are involved in every step of the 
development process, enhancing the consumer’s 
experience. Integrating cutting-edge technology 
into consumer-centric design, LIXIL makes 
products that solve real-life challenges and suit 
individual preferences, all while contributing to 
environmental sustainability.
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CO² reduction
achieved through
products/services

Waste recycling
rate

Revenue by segment

¥28.4
billion

R&D investment

Solutions to global
sanitation/hygiene
issues

million

countries

Enabled access for over

12.5
25

¥57.9
Housing and Services

billion

¥256.0

¥540.8
Housing Technology

¥833.1
Water Technology

Distribution and Retail

Building Technology

billion

billion

billion

billion

¥176.4

Brand portfolio

Design centers locations
around
the world6

Tokoname

Tokyo

New York

Americas

¥172.0
billion

100+ years of brand history

2020

95％%

61,577,000*3

*4

*1. Includes ¥31.6 billion for intragroup transactions  *2. Data for LIXIL Corporation’s operations in Japan

*3. Rate of recycling to waste generated from business operations (Japan and Europe)

*4. Estimated total amount of CO² reduction resulting from use of LIXIL’s sustainable products and services, compared with previous models

％t-CO2

1843

One billionPeople using
our products:

30.8%

31.5%

33.2%

Ratio of female graduate recruits

2017 2018 2019

*1

*2¥1,832.6 billionRevenue

product brands
17

10,000+ 

Factories

103  16countriesin

Showrooms

127  18countriesin

Employees 

75,000Approx.

About LIXIL
LIXIL makes pioneering water and housing products that solve everyday, real-life 
challenges, making better homes a reality for everyone, everywhere

EMEA

Asia Pacific

Japan

Other

¥180.4
billion

¥171.0
billion

¥1,275.6
billion

¥33.6
billion

London

Düsseldorf

Bangkok 

Patents/design
rights owned 

people in
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Ha Noi & Hung Yen
Sanitary wares, shower hoses
7 factories
Production capacity: 4,800 tons/month

Quang Nam
Fittings
1 factory
Production capacity: 76,800 pcs/month

Dong Nai
Tostem: Sash Prolife Bars
1 factory

Binh Duong
Sanitary wares
1 factory
Production capacity: 800 tons/month

Vung Tau
Wall tiles
1 factory
Production capacity: 100,000 m2/month

Enhancing Vietnamese 
people’s living spaces
As the business principle is bringing a better life for global people in 
general and Vietnamese people in particular, LIXIL Vietnam has put 
effort in delivering quality products with the Japanese technology. 
The company currently has 6 offices, 3 branches and 11 factories 
across Vietnam from the North to the South with sanitary wares 
production capacity of 5.600 tons/month.
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Water Solution

Brands

We use the power of water to provide bathroom and 
kitchen products that matter to people. Our well 
established global brands provide a full suite of 
products that respond to consumer needs, from the 
luxurious to the functional, all over the world.

Brands

Housing Solution
Our portfolio of pioneering housing brands create 
window sashes, doors, exterior building materials, and 
interior furnishing materials and fabrics that help make 
a better home a reality.
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Our approach comes to Vietnamese life through 
industry leading brands, including GROHE, 
American Standard, INAX and TOSTEM.

Message from General Director 
LIXIL Vietnam Corporation

Dear Valued Customers and Partners,

LIXIL Corporation is a world leading corporation in the 
field of supplying materials for buildings and residential 
construction, especially bathroom products that have 
a long history over 100 years from Japan with the 
business network spread over 150 countries. LIXIL 
Vietnam Corporation is one of the most important 
contributors to the general development of global 
LIXIL Corporation. 

In Vietnam, LIXIL has been operated for over 20 
years and currently trading products of divergent 
brands such as INAX, American Standard, GROHE, 
TOSTEM. As the business principle is pursuing growth 
and bringing a better life for people of Vietnam, LIXIL 
Vietnam always provides quality products with the 
technology originated from Japan and the design 
from our world-class design centers in USA, Germany, 
Japan, and Thailand. 

Thanks to your great support, the products from brands 
of LIXIL Corporation have been available over 8000 

stores nationwide and utilized in typical buildings, 
five-star hotels and resorts all over Vietnam. LIXIL has 
received a lot of love from Vietnamese customers. Not 
only do we strive for excellence in our business, we 
also actively participate in social activities such as 
giving meaningful scholarships to talented Vietnamese 
students, donating sanitary wares to remote schools 
or orphanages, supporting surgery cost for pediatric 
patients with congenital heart disease in Heart For You 
Fund. 

Moving forward, we has continued pursuing our 
business principle. We are always aware that today is 
just a point on the long journey to continue improving 
and providing products with better technology, 
services and quality for a better life of Vietnamese 
people. We look forward to taking on new challenges 
in the future with the continued support and blessings 
of our customers and business partners. 

Best regards!

Mr. Masahiko Hiramo

General Director
LIXIL Vietnam Corporation



GROHE 
LEADING GLOBAL BRAND FOR COMPLETE 
BATHROOM SOLUTIONS AND KITCHEN FITTINGS.
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WALKING A PATH OF INNOVATION WITH

1936
Friedrich GROHE established the 
company in Germany.

1956
GROHE launches the innovation 
for home bathroom. Skalatherm 
- the Volksthermostat.

2019
REDDOT WINNER 2019 
Sanitary brand of the year

2014
LIXIL and DBJ acquire

Grohe Group

EACH GROHE PRODUCT
IS ALWAYS BASED ON THE FOUR BRAND VALUES

QUALITY TECHNOLOGY DESIGN SUSTAINABILITY

From the first design sketch to 
the final product to after-sales 
services: Ourcustomers can 
rely on our Made inGermany 
sense of perfectionism.

“No.1 most trusted brand in the sanitary 

industry“ – Wirtschaftswoche, 2017

We constantly drive innovation 
to enrichyour everyday water 
experience, delivering smart 
solutions on the path of the 
digitization of water.

“Top 50 companies to change the world“ 

– Fortune magazine, 2017

Our highly awarded design 
DNA‘s recipe for success 
is simple: Merging the 
contemporary and the timeless 
into products that feel like they 
were designed just for you.

Over 370 design awards won since 2003

Water is our passion. We care 
about every drop and our CSR 
commitment goes even beyond 
one element alone:We strive 
to protect all of our planet‘s 
recources for future generations.

CSR award winner of the German 

Government, 2017



American Standard

RAISING THE STANDARD OF BEAUTIFUL,
PURPOSEFUL AND SAFE BATHROOM SOLUTIONS.
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MOVING CONFIDENTLY FORWARD

1872
American Standard’s 
passion for plumbing 
began when John 
B.Pierce purchased a 
struggling tinware shop in 
Massachusetts.

1950
With millions of war veterans 
returning home from WWII, a new 
suburbia was born, and with it the 
American Standard’s innovations 
soared, allowing the company to set 
new standards of safety, comfort & 
beauty for a growing population.

POSTWAR
BOOM

1926
Changed the face of America’s 
homes by bringing colors to 
bathrooms and kitchens.

BRINGING
BOLD
LOOKS
HOME

2013
In 2013, American Standard 
joined the LIXIL Group 
Corporation. Headquartered in 
Japan, LIXIL is a global leader 
in the building materials and 
housing industry and owns 
some of the most trusted 
brands in our industry including 
GROHE, INAX and DXV.

FRESH IDEAS FOR A NEW 
GENERATION

DRIVEN BY DESIGN, POWERED BY TECHNOLOGY

INVITING STYLE PURPOSEFUL 
FUNCTION

SUPERIOR 
PERFORMANCE

BUILT TO LAST

Our products offer style that 
is personal, approachable and 
satisfying. It’s style that fits 
perfectly into your life.

Our products are designed 
to make life healthier, safer, 
easier and more beautiful.

For the past 140 years, 
we have set and reset the 
standard for products that 
work and wow.

From the materials we 
use to the care we put 
into building them, our 
products are made to 
stand the test of time.



INAX - THE GLOBAL LEADER 
IN SANITARY MATERIALS
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OUR RICH HISTORY AND UNIQUE HERITAGE OF 
INNOVATION SHAPE WHO WE ARE

1919
FOUNDING YEAR  
OF INAX 

The founder of INAX 
provided technology 
advice on the production of 
exterior tiles for the Imperial 
Hotel building designed by 
Frank Lloyd Wright.

1967
FIRST MADE-IN-JAPAN 
SHOWER TOILET 

The first made-in-Japan 
shower toilet with warm water 
shower spray and air dryer 
functions.

1945
START OF SANITARY WARE 
PRODUCTION 

INAX started its sanitary ware business 
in 1945, manufacturing wash basins and 
squat toilets in Japan. 

2001
CREATION AND 
INNOVATION 

INAX launched 
tankless flush toilets.

WHAT CONTRIBUTION WE CAN BRING 
TO YOUR PROJECT

2011
BEING  
A PART OF LIXIL

TOSTEM, INAX, Shin Nikkei, SUNWAVE 
and Toyo Exterior were integrated to 
establish LIXIL Corporation.

INAX brings the extensive collection of ceramics showers and tiles offers 
traditional, classic designs as well as sophisticated, stylish ones for a 
more modern look.

INAX products pursue difference that 
explore new ways to interact with water 
and find excitement in daily life.

Our goal is to provide material 
solutions for hygienic and 
environmental concerns.

In addition to comfort and satisfaction, 
the ultimate objective of INAX design is to 
beautify bathroom space and add value 
through enhanced user experience.

CREATIVITY

TECHNOLOGY

DESIGN



TOSTEM - MANUFACTURING 
AND SUPPLYING INNOVATION 
HOUSING TECHNOLOGY
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INNOVATION BY DESIGN FOR MANY YEARS

1968
LEADING THE INDUSTRY 
FORWARD 

TOSTEM and Shin Nikkei 
undertook Japan’s first super 
high-rise curtain wall project for 
the Kasumigaseki Building.

2010
EVOLUTION OF NEW 
WINDOW TOSTEM 

Launching a window featuring 
significantly increased heat 
insulation due to expansion of 
the double-glazed area.

1971
EVOLUTION OF 
ALUMINUM WINDOW 

TOSTEM launched a new 
aluminum window sash 
designed to prevent rainwater 
seepage and allow easier 
cleaning. 

2011
BEING  
A PART OF LIXIL

TOSTEM, INAX, Shin Nikkei, 
SUNWAVE and Toyo Exterior 
were integrated to establish 
LIXIL Corporation.

LET OUR ALUMINIUM WINDOWS & DOORS FRAME YOUR WORLD

EXCELLENCE RELAXATION VARIATION

TOSTEM is the No. 1 aluminum door 
brand in Japan with many advantages over 
the traditional doors like: wind pressure 
resistance, water tightness, air tightness, 
sound insulation. Surface treatment 
technology TEXGUARD makes products 
having aesthetics and high durability.

Building on the technology and quality that 
we have nurtured over the last 50 years, at 
TOSTEM, we strive to design products that 
are not only functional but create every-day 
relaxation at home. 

Our windows and doors come in a variety 
of sturdy frames to offer you effortless 
maintenance, years of satisfied use and of 
course, a great view.
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What sets LIXIL apart from its 
contemporaries is innovation 
technology
As the global leader in the housing and building industry, we 
are committed to pursuing technology innovations to provide 
customers with a full lineup of products and enhance our customers’ 
experience as well as securing sustainability. Therefore, variety of 
innovation technologies can only be found at LIXIL.
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Sanitary Ware technologies
Combine performance and beauty

Dynamic vacuum mechanism with 
two directions water jets creates 
a powerful swirl to evacuate both 
heavy and light waste.

SIPHONMAX

Using ion Ag+ antibacterial resin 
on ceramic surface (certified by 
SIAA Japan), keeping the surface 
shiny and scratch resistant.

HYPERKILAMIC

Powerful but silent vortex of 
water that swirls to cover and 
clean the whole of the bowl by 
three water outlets.

TRIPLE VORTEX

Engineered with dual water openings 
to create a powerful whirlpool for 
maximum flushing performance, 
minimum water usage and noise 
reduction.

DOUBLE VORTEX

Super hydrophilic technology 
prevents dirt and dark ring stains 
from sticking to ceramic surface.

AQUA CERAMIC

Using antibacterial resin on 
seat, cover, nozzle and remote 
control. Certified to SIAA ISO 
22196 standard for antibacterial 
efficacy (seat only).

Effectively killing bacteria by 
enamel, especially E.Coli according 
to tests done with IMSL.

COMFORTCLEAN ANTIBACTERIAL PROTECTION

100 YEARS 

  S H I N E  W I T H

Shower toilet technologies

Automatically flushes the toilet  
after each use.

AUTOFLUSH

Offering a strong, direct spray 
for a thorough cleanse.

POSTERIOR CLEANSING

Softlight inside and on the 
toilet bowl’s base.

NIGHT LIGHT
Automatic sound module, turned 
on when the lid is opened to make 
users relaxed.

RELAXING MUSIC

Cleaning the air with 
antibacterial ions. 

PLASMACLUSTER

The nozzle tips are rinsed before 
and after use to ensure quality 
hygiene standards.

SELF CLEAN NOZZLE

Being equipped with dedicated 
front and rear cleansing nozzles.

DUAL NOZZLES

Heated seat temperature allow the 
freedom to personalize the cleansing 
experience especially in cold weather.

A gentle flow of warm aerated 
water provides a shower that is 
gentle enough for a woman’s 
delicate areas. 

Air is circulated within the toilet bowl 
to create a powerful deodorizing 
effect. Circulating air prevents odors 
from escaping, keeping the toilet area 
fresh and pleasant.

HEATED SEAT WITH TEMPERATURE 
CONTROL

FEMININE AIR BUBBLE  SOFT 
CLEANSING

AIR SHIELD DEODORIZER

Automatic lid and heated seat  
when one gets close to the 
toilet bowl.

AUTO OPEN & CLOSE

Using smartphone to control all of 
the toilet’s functions, including the 
flusher, bidet, and hot-air blower. 
It also lets you track your bowel 
movements.

SMARTPHONE CONTROL

Leading the way of clean, hygiene, comfort and usability
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Fittings technologies 
Create a unique, personal experience

The hand-activated faucet shows off 
a simple, clean-lined profile that is 
visually appealing and easy to use.

Water-spraying technology with internal 
impeller to create larger water particles to 
save energy and water up to 35%.

Made-to-last surfaces ranging from
precious matt to shiny like a diamond.

Always the right temperature, for 
utmost convenience and safety.

64 microsensors with imaging processing 
technology make unmatched sensor 
precision compared to a conventional 
sensor faucet.

Innovation vanity bench for hose 
retractable single lever washing faucet that 
helps to save water and electricity.

Minimal lead content provides better 
health protection compared to 
standard bras.

GROHE TURBOSTAT®

AUTOMAGE

ECOFUL SHOWER

GROHE STARLIGHT®

LINE SENSOR

ECOHANDLE

LOW LEAD

Innovative quality showers for
luxurious revitalisation and wellbeing.

GROHE DREAMSPRAY®

Tile technologies
Bring functional comfort and aesthetic beauty

ECOCARAT has several holes for absorbing and 
releasing air, it provides benefits to everyone.

FISHTAIL Back Groove on EACH tile piece enables mortar to enter deeply 
then create a powerful hook force. INAX tile is installed to stay. 

Luster Technology Tile covered by metallic layer-appreciates to combine 
with aluminum, glass in Project.

INAX corner tile does not only provide safety but it is the 
perfect product to finish your luxurious swimming pool.

Cordinate flexibly with customer to offer solutions LOGO, DESIGN, PATTERN 
from design to support construction, installation with INAX TILES.

Heat-insulating flooring technology helps keep cold feet warm 
in winter weather.

MICROGUARD

  Silica Hydroxy

Dust

SAFETY-CORNER TILE

FISHTAIL BACK GROOVE

ECOCARAT

LUSTER

COMBINING FLEXIBILITY WITH DESIGN

THERMOTILE

MICROGUARD technology creates a layer of water 
molecules that cover tile’s surface, dirt will easily be 
washed away by rainwater.
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LIXIL has been praised with 
several awards
We believe every function deserves a well-designed form. Our products offer 
style that is personal, approachable and satisfying. It’s style that fits perfectly 
into your life. We have been recognized both regionally and globally for a 
variety of achievements.

SATIS G type SATIS S type

Acacia
Evolution
Basin Mixer

Active
Basin
Mixer

Shower and
Bath Mixer
EasySET 
Exposed

Hand Shower
Genie

Active
Bath
Mixer

Moments
Soap
Holder

2016 2016
AQUA CERAMIC
2016

Preas LS
2016

YL-A401
2016

Aqua POWER
2019

ECOCARAT
2018

International Design Award - INAX

International Design Award - America Standard

International Design Award - GROHE

** More than 300 design and innovat ion awards

The
Rainshower 
310 digital 
shower
system

2019

Euphoria 
SmartControl 
System 310 
Duo Shower
system

2019

GROHE Atrio 
Icon 3D

2019

GROHE Plus 
Three-hole 
Basin Mixer 2019

Atrio Three-hole 
deck mount
basin mixer 2019

Essence 
SmartControl
Sink mixer
with
SmartControl

2019

Zedra
SmartControl 
Sink mixer 
with
SmartControl

2019

GROHE Blue 
and Red in One 
Mono Pillar Tap 2019

GROHE 
Ondus  
Digitecture

GROHE 
F-Digital

GROHE 
Euphoria 
260

2010 20182010

2017

GROHE 
SmartControl



LIXIL is constantly enhancing our customer service to ensure continued and 
improved customer satisfaction. Our Customer Service department has established 
to cover maintenance after services in provinces and make every customer getting 
appropriate services for purchased products. 

LIXIL is committed to providing you with the best customer service experience via:

HOTLINE: 1800 6633      |      EMAIL: cskh@lixil.com

The key of LIXIL success 
is pursuing quality

LIXIL places great emphasis on the quality, reliability and security 
of the services it offers. It does business in full compliance with the 
international standards on information quality and security, and has 
been certified under TVCN ISO 9001:2015 / ISO 9001:2015.



What differentiates LIXIL isn’t  
just what we do or where we do it. 
it’s how and why we do it.
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100 Million People Net Zero Embrace the Diversity of People  
in Society and within LIXIL

By 2020, improve the livelihood 
of 100 million people through 
sanitation and hygiene solutions

By 2030, achieve a net zero balance 
between environmental footprint and 
the positive environmental contributions 
of our products and services

By 2020, establish the culture of 
diversity and inclusion within our 
organization and with all employees

Global Sanitation 
& Hygiene

Water Conservation  
& Environmental  
Sustainability

Diversity
& Inclusion

LIXIL contributes to the sustainable 
development of society and the planet

LIXIL’s corporate responsibility mission is to be the most trusted company by enhancing living 
spaces through innovative, responsible engagements and initiatives around the world.

The SATO Toilet features a trap door that quickly closes to help block the 
passage of odors and flying insects, helping to save lives.

Billion People lack access to basic sanitation

WE ADAPT OUR TECHNOLOGIES TO 
MEET UNIVERSAL NEEDS.
MORE THAN 2.5 MILLION UNITS OF 
SATO PRODUCTS HAVE BEEN SHIPPED 
TO OVER 25 COUNTRIES.

Since its operation in Vietnam, LIXIL has been contributing more and 
more to society, to improve life quality of Vietnamese people, adhering 
to the philosophy “Enhancing people’s comfort and lifestyles”.

HEART FOR YOU FUND

SCHOLARSHIP

SOCIAL SECURITY

For nine consecutive years cooperating with the program “Heart for you” as a 
sponsor, LIXIL has rescued more than 200 children suffering from heart diseases 
with total amount of 9.2 billion VND.

Up until now, LIXIL has spent billions of VND on sanitary ware products 
donation and hygiene improvement projects for people living in poverty as well 
as primary schools and kindergartens across Vietnam, including Hai Duong, 
Hoa Binh, Thanh Hoa, Nghe An, Yen Bai, Dong Thap etc. With relentless 
efforts, the company has contributed to improving the quality of hygiene for 
thousands of households and schools in remote areas across the country.

The annual LIXIL scholarship fund for architecture students is a motivation for them to 
strive for more achievements. After 10 years, LIXIL has granted nearly 2 billion VND for 
more than 800 students from 9 universities nationwide. The company also supports 
academic practice in universities by organizing factory and showroom tours which help 
students in receiving practical knowledge for their future studies and career orientation 
through visiting LIXIL’s factories and discovering the production chains.
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LIXIL Vietnam’s flagship showrooms
Let’s come to our showrooms and see our great collections of 
housing and building materials. Those products come from all 
famous brands which LIXIL is trading in Vietnam.

HANOI FLAGSHIP SHOWROOM

DA NANG FLAGSHIP SHOWROOM

HCMC FLAGSHIP SHOWROOM

46 Bich Cau Str., Quoc Tu Giam Ward, 
Dong Da Dist., Hanoi

218 Bis Nam Ky Khoi Nghia Str., Ward 6, 
Dist.3, HCMC

1F, 189 Dien Bien Phu Str.,  
Thanh Khe Dist., Da Nang

CONTACT US
LIXIL VIETNAM CO. LTD

WEBSITES:

Yen Binh Commune - Duong Xa - Gia Lam - Hanoi - Vietnam

Hanoi Office:

 3 Floor, 46 Bich Cau, Quoc Tu Giam Ward,  
Dong Da District, Hanoi 
Tel: (84) 24 3556 6639/40 
Fax: (84) 24 3556 6031

Da Nang Office:

2 Floor, 189 Dien Bien Phu,  
Thanh Khe District, Da Nang City 
Tel:  (84) 236 365 9111/113  
Fax: (84) 236 365 9115

Hai Phong Office:

4 Floor, 3 Pham Van Dong,  
Duong Kinh District, Hai Phong City 
Tel: (84) 225-3814638/639 
Fax: (84) 225-3814637

HCMC Office:

2 Floor, INTAN Building,  
97 Nguyen Van Troi, Ward 12,  
Phu Nhuan District, HCMC 
Tel:  (84) 28 39972013/035/064 
Fax: (84) 28 39972023

Nha Trang Office: 

Nha Trang Building, 9 Floor,  
42 Le Thanh Phuong, Nha Trang City,  
Khanh Hoa Province 
Tel: (84) 258 3812 558/557  
Fax: (84) 258 3812 556

Can Tho Office:

 5 Floor, PVComBank Building,
131 Tran Hung Dao, An Phu Ward, 
Ninh Kieu District, Can Tho City 
Tel:  (84) 292 625 2246 
Fax: (84) 292 625 2202

www. l i x i l . com  |  www.g rohe .com.vn  |  www.amer i cans tanda rd .com.vn  |
www. inax .com.vn  |  www. t os t emv ie tnam.com

HANOI FLAGSHIP SHOWROOM DA NANG FLAGSHIP SHOWROOM

HCMC FLAGSHIP SHOWROOM
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